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We exist to deliver solutions to our customers - solutions that simplify their
operations, that positively impact their customers in turn; solutions that
transform the way they conduct business.

This is what we were born to do. It's our core belief, and drives all our actions.

This is what we communicate, both externally and internally.

This is how we plan to positively influence our customers, communities,
employees and investors.

OUR PURPOSE



Seamless Digital Transformation

Fluentgrid provides solutions that change people’s lives for the
better. The tagline captures the essence of a game-changer that
rewrites the way things are done.

The prefix ‘seamless’ speaks of confidence - of a smooth
transition from old to new, without the uncertainties often
associated with change.

OUR POSITIONING



We've created a complete set of guidelines
to ensure consistency at every audience
touch-point. The core elements are the
essential elements of our brand:

e QOur Logo

e Color Palette
* Typography
e \oice

OUR CORE IDENTITY
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OUR LOGO



Our symbol is an abstract butterfly, representing the most spectacular example
of transformation known to man. Structurally, the graphic also borrows from
the concept of the Mobius Strip, possibly the best representation of infinity
and continuity in the physical world.

FLUENTGRID

. seamless digital transformation

Our logotype is based on the
Geometr 415 Blk BT typeface.

LOGO ELEMENTS
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CLEAR SPACE

Maintain clear space around the logo to protect the logo from
distracting graphics or typography.

Measure clear space by the height of the “F” in FLUENTGRID for
vertical space, and the width of the “F” for horizontal.

Never allow typography or other elements to “invade” the logo.

Never redraw or alter the logo, including the placement and size
relationship of its letters or butterfly symbol.

LOGO SPACE
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MINIMUM LOGO SIZE LOGO SIZE

The logo will reproduce well in almost any size.
Going too small, however, can damage the logo’s effectiveness.

Never reproduce the logo smaller than 1.5" wide,
measured from “F” to the right-side edge of the “"BUTTERFLY".
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Multi-colour Logo
If the logo is on a white background,
use Multi-colour Logo.
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seamless digital transformation

Multi-colour Logo (on black)
If the logo is on a black background,
use Multi-colour Logo with the text in white.
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Black and white logo

If you can’t use colour:

e Produce our logo in black

« If the background is black, please reverse

ALTERNATIVE LOGO COLOURS



OUR COLOUR PALETTE



OUR PRIMARY COLOURS

e Grey e Orange e Blue e Yellow e Green

CMYK: C:0|M:0|Y:0]|K: 80
RGB:R: 77| G: 77 |B: 77
Pantone: PANTONE 425 C

CMYK: C: 0| M:70|Y: 100 |K: 0
RGB: R: 236 | G: 105 | B: 31
Pantone: PANTONE 165 C

CMYK: C: 0| M:35]Y:100|K:0
RGB: R: 249 | G: 177 | B: 1
Pantone: PANTONE 1235 C

CMYK: C: 100 | M: 60| Y: 0| K: 0
RGB:R: 0| G:96|B: 170
Pantone: PANTONE 2945 C

CMYK: C:65|M:0]Y: 100 |K:0
RGB: R: 96 | G: 196 | B: 33
Pantone: PANTONE 368 C

COLOUR MATCHING

OUR PRIMARY COLOUR PALETTE

The appearance of our brand colours will differ from spot
color to a four-color process

There will be slight colour variances when printing on

different paper stocks

Always minimize visual differences by matching to
PANTONE® colour swatches

Ask the printer to adjust the four-colour process formula

to the paper (and other printing conditions)



Use the pie chart to the above to guide you in balancing primary and secondary colours COLOUR RATIO
in all Fluentgrid-branded materials.

Colour balance
e Use our core colours for a consistent platform that allows other design elements.
e Use the ratio pie chart to make sure you're balancing our colours correctly.
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CMYK: C:0|M:0]Y:0]K:80
RGB:R: 77| G: 77 | B: 77
Pantone: PANTONE 425 C

CMYK: C: 0| M:70]Y: 100 |K: 0O
RGB: R: 236 | G: 105 | B: 31
Pantone: PANTONE 165 C

CMYK: C: 0| M:35|Y:100|K: 0
RGB: R: 249 | G: 177 | B: 1
Pantone: PANTONE 1235 C

CMYK: C: 100 | M: 60| Y:0|K: 0
RGB:R: 0| G: 96 |B: 170
Pantone: PANTONE 2945 C

CMYK: C: 65| M:0]Y: 100 |K: 0
RGB: R: 96 | G: 196 | B: 33
Pantone: PANTONE 368 C

CMYK: C:0|M:0]Y:0]K:50
RGB: R: 150 | G: 150 | B: 150
Pantone: PANTONE 423 C

CMYK: C: 0| M:53]Y:75|K: 0
RGB: R: 247 | G: 148 | B: 81
Pantone: PANTONE 715 C

CMYK: C: 0| M: 27 |Y:75|K: 0
RGB: R: 247 | G: 196 | B: 94
Pantone: PANTONE 135 C

CMYK: C: 75| M: 45| Y:0|K: 0
RGB: R: 78| G: 133 | B: 201
Pantone: PANTONE 279 C

CMYK: C: 48 | M:0]Y:75|K: 0
RGB: R: 161 | G: 227 | B: 86
Pantone: PANTONE 367 C

CMYK: C:0|M:0|Y:0]K:30
RGB: R: 197 | G: 197 | B: 197
Pantone: PANTONE 428 C

CMYK: C: 0| M:35]Y:50]|K: 0
RGB: R: 252 | G: 188 | B: 138
Pantone: PANTONE 714 C

CMYK: C: 0| M: 18] VY:50|K: 0
RGB: R: 255 | G: 218 | B: 148
Pantone: PANTONE 1345 C

CMYK: C: 50 | M:30|Y:0]|K: 0
RGB: R: 145 | G: 174 | B: 227
Pantone: PANTONE 7451 C

CMYK: C: 32 | M: 0]Y:50]|K:0
RGB: R: 210 | G: 242 | B: 167
Pantone: PANTONE 365 C

CMYK: C:0|M:0]Y:0]K:15
RGB: R: 227 | G: 227 | B: 227
Pantone: PANTONE 7541 C

CMYK: C: 0| M: 18]Y:25|K: 0
RGB: R: 255 | G: 221 | B: 196
Pantone: PANTONE 475 C

CMYK: C:0|M:9|VY:25|K: 0
RGB: R: 254 | G: 235 | B: 202
Pantone: PANTONE 1345 C

CMYK: C: 25| M:15]Y: 0| K: 0
RGB: R: 208 | G: 216 | B: 237
Pantone: PANTONE 7451 C

CMYK: C: 16 |M:0]Y:25|K: 0
RGB: R: 231 | G: 250 | B: 208
Pantone: PANTONE 365 C

OUR SECONDARY COLOUR PALETTE



OUR TYPOGRAPHY



We've selected the Frutiger type family
for our communications.

e Frutiger 55 Roman is our primary typeface
used in all main headings and sub heads for our
communication materials.

e Frutiger 45 Light for body copy and informative
text, it is very comfortable to read.

e Use type size and weight to establish a clear hierarchy
of information.

e Don't substitute Frutiger with any other typeface
e Use Frutiger for digital requirements as well. In case

your computer does not have Frutiger, you may
substitute it with Calibri.

OUR TYPOGRAPHY



Frutiger 45 Light

Frutiger 45 Light

Frutiger 55 Roman

Frutiger 55 Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 abcdefghijklmnopgrstuvwxyz

Frutiger 45 Light Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 abcdefghijklmnopqrstuvwxyz

Frutiger 55 Roman Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 abcdefghijkImnopgrstuvwxyz

Frutiger 45 Light Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 abcdefghijklmnopqrstuvwxyz

Frutiger 55 Roman Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 abcdefghijkimnopqrstuvwxyz

Frutiger 45 Light Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 abcdefghijklmnopqgrstuvwxyz

Frutiger 55 Roman Bold Italic

ABCDEFGHIJIKLMNOPQRSTUVWXYZ
1234567890 abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 abcdefghijkimnopqrstuvwxyz

OUR TYPOGRAPHY



OUR VOICE



We speak in a clear and uncomplicated manner.

Our products and solutions use cutting edge technology. But
they are created by real people, not robots. Our
communication must reflect this - our language should be
easy to follow and not overloaded with jargon. We must
always sound approachable and down to earth.

We speak in a conversational tone.

We speak like real people do, in a natural style that doesn’t
sound like it's trying too hard. Our style of writing should use
personal pronouns as often as possible (i.e. we, you, our,
your).

We use short sentences.

We speak with a natural rhythm - short sentences
interspersed with longer ones. This helps keep our audience
engaged.

Our voice is gender-neutral.

Our customers and employees comprise females and males.
So we always speak in @ manner that addresses both
genders.

OUR VOICE



We urge all our associates and partners to follow these IN SUMMATION

guidelines, and ensure the integrity of the brand.
Thanks in advance for your efforts and support.





